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ABSTRACT : In this study, we attempted to estimate the influence of household characters on purchasing
decision and number of egg consumption by using consumer expenditure survey data collected by
National Sample Survey Organization (NSSO), Government of India. Since zero expenditure problem
was encountered in the data set, Heckman Sample Selection Model was employed to estimate the
purchase probability and demand for egg. Results of the study revealed that prices of egg and fish,
per capita income, size of household and having food away from home were the major determinants of
purchase probability and consumption of egg. Egg consumption among the poor people was lesser
than the middle and higher income people.
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