Click www.researchjournal.co.in/online/subdetail.html to purchase.

o Visit us - www.researchjournal.co.in |l DOI : 10.15740/HAS/IRJAES/7.1/110-115

International Research Journal of Agricultural Economics and Statistics
Volume 7 | Issue 1 | March, 2016 | 110-115 |l e |SSN-2231-6434

[Resrch Pr|  Determinants of purchase probability and
consumption of egg: An evidence from Indian
households

H M. UMANATH, R. PARAMASIVAM, V. KAVITHA AND T. THANGA DURAI

:ﬁ;g‘g ‘;‘; fti:‘i‘;t?gﬁser for ABsTrACT : Inthisstudy, we attempted to estimate theinfluence of household characters on purchasing

decision and number of egg consumption by using consumer expenditure survey data collected by
Correspondence to : National Sample Survey Organization (NSSO), Government of India. Since zero expenditure problem
'E)A o pl;r'\frﬁ‘gﬁ‘g: was encountered in the data set, Heckman Sample Selection Model was employed to estimate the
Agricultural Economics, purchase probability and demand for egg. Results of the study revealed that prices of egg and fish,
Tamil Nadu Agricultural per capitaincome, size of household and having food away from home were the maj or determinants of

University, COIMBATORE purchase probability and consumption of egg. Egg consumption among the poor people was lesser

gr'a'g”'f“D'A than the middle and higher income people.
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